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Bachelor of Arts Program in
International Tourism Management (International Program)
New Program 2026

Foanugaudnu L UMNINIF YA BT

Name of Institution : Chiang Rai Rajabhat University
ALY : ﬂmzﬂ’ﬁ‘ﬂlaﬂLﬁﬂ?LLﬁSﬂ’ﬁI’NLL?&J
Faculty : Faculty of Tourism and Hotel

1. %awé’nqm Title of Curriculum
sWavangms Code  : 25691434010774
vy Thai : véngmsAaumanstadin anvinmsiansmsvieafiennuna
(MANEATUIWNR)
A¥199NaY English  : Bachelor of Arts Program in International Tourism Management

(International Program)

2. YaUTysyuaza1v13v Title of Degree and Program

Fowu (lnw) Full Title (Thai) - AaumansUndin (Msdanisnisvieadientnuned)

Foeo (lne) Abbreviation (Thai) L ApLY. (M3TnnsnIsvieadisnunud)

Fausiy (99nqw) Full Title (English)  : Bachelor of Arts (International Tourism
Management)

Foee (89ng)w) Abbreviation (English): B.A. (International Tourism Management)

3. A¥en (813) Major Subject (If Applicable)
14i8l None

4. Swrumiseiniizeunasandngns Curriculum Credits
ai”lmwmaﬁmﬁL%&Juiammaawé’ﬂgmé’aﬂﬁﬁaaﬂdﬂ 120 efin
The total requirement credits taken throughout the curriculum is not less than
120 credits.



5. sUnuuvaImnangns Curriculum Format
5.1 3Uuuu Format
Jundnaasszaul3gyins (4 T) audszn1aAnmuznssunIsuInsgIun1saaudny
L'%IaqLﬂmeﬁmmgmwé’ﬂqmizﬁuﬂ%igﬁym% W.A. 2565
A four-year undergraduate program according to the Announcement of the Higher
Education Standards Committee on the Criteria for Bachelor's Degree Curriculum, B.E. 2022.
5.2 Usznnmangas Type of Curriculum
VANENTUTYYINTNIVINAG
Academic Bachelor Curriculum
53 m‘mm‘l’f Language Use
Aw1dangy English
5.4 n155ULdnAn®1 Admission
unAnwlneuazinAnwia @
Thai and international students
55 arasauilafusaiunsAnundug Wiemisenumeusn Collaboration with Other Institutions
Jundngnsiamsvemumnivendessigidessie
This curriculum is specific to Chiang Rai Rajabhat University.
5.6 MWy wigdian1sAnen Degree Conferral
Mé’ﬂgmlﬁm TS ey iiesanu g LR,

One-Degree Program

6. AOMUNNVDMANGATHALNIIRINTUDYIR/ATRuvaUNRENEGNS
Record of Program Status and Approval / Endorsement
M néngnsAavmiansiadin a1913910159An15015v 00 89U 9A (ndnges
WWYA) ndngaslvad WnsAnsy 2569
The Bachelor of Arts Program in International Tourism Management
(International Program) New Program 2026
M aniwnisumiinerdesednidese Tifasalieuiuretlumsussgy adai
12/2568 \ila¥uil 10 oy natAL n.A. 2568
The Academic Council of Chiang Rai Rajabhat University reviewed and
approved the curriculum at its Meeting No. 12/2025, held on October 10, 2025.
M anumine1dessdgdesns lddasaulianuiureulunisussgu i
16/2568 io¥uil 21 1oy naednneu n.a. 2568
The University Council of Chiang Rai Rajabhat University reviewed and
approved the curriculum at its Meeting No. 16/2025, held on November 21, 2025.
AvuaidnaeulunaBouil 1 Jnsdnw 2569 (Foufiquien)

The curriculum commences in the first semester of 2026.



7. S3UUMSIANTSANET Education Management System
7.1 38UU System
M sguuninia I 1 In1sAnwiniseenidu 2 nmansAnel wag 1 aianisaneunid
fszpzinanisfinenlidesndi 15 dan
Two semesters. One academic year is divided into two semesters and one
semester duration lasts at least 15 weeks’ session.
M sgvvdalunihenisdnen (Module)
M szuunsfnwisasat (itesnin 15 §&Uani)
The minimum of 15 weeks’ session for semester
7.2 M33nN15ANYINIARATOU Summer Sessions
M fwuelitinsdanisfinwinaggiou Wunanlitesnin 9 davisenianisfing
Yes. (In accordance with CRRU regulations, 9 weeks per semester)
L] Lidans@nwnineggsou
No
7.3 sUuuun1sAnyn Mode of Study
M wuuddudey In Class (On site)
M wuunasmailagnisidduEeu (On site) waziudodiaanseiind (E-learning)
In Class (On site) and Partly Distance Learning Through Electronic Media (E-learning)
[ wuumslnanudeddnvsedindidudondn (E-learning)
Distance Learning Mainly Through Electronic Media (E-learning)
[ wuumslnasiudeunsamuazdsadumdn
Distance Learning Mainly Through Broadcast Media
(7 wuumslnasnudedsfiusidundn
Distance Learning Mainly Through Printed Materials
L wvumslnansdumnesida
Distance Learning Through the Internet
[0 89 9 (55D
Other (Please SPeCify) ...
7.4 M3AEUNMTINNTSITIUNTHBUYRINANEGAS Curriculum Implementation
Tu - nalunsaiiunsiseunisaau Learning and Teaching Management
M Ju - arswnisun@
Regular official working days and hours
(] wentu - 1nans19nn3 (5%U) .
Outside regular official working days and hours (specify): ...............
AAGeud 1 Weu dquieu - ganau
Semester 1 June — October
mAFeud 2 ieu nanen - nunwus

Semester 2 October - February



AMATEUGYTEU WauiluAY - Na¥AIAY

Summer Semester March — May

8. dndfianuisausznaulduasdnionisAnen Career Opportunities after Graduation

8.1 yasnslugsiansvieailen i sfaqmerd fuile niinauuisnmiuie

Personnel in the tourism business such as tour guides, tour leaders, and
employees of travel agencies.

8.2 yaanslugsialsausy 1wy ninausiousudumii siinnuunsemsuasiee s
WINIUULTIY

Personnel in the hotel business such as front office staff, food and beverage
service staff, and housekeepers.

8.3 yaannslugsfanistu wu Wmihfivinismefiusasninaudousuuueiasu

Personnel in the airline business such as ground staff and flight attendants.

8.4 yaanslugsAalud 1w fuszaunumsinussyy wiinauguduszys i

UIHNoaUNlUD LasiNMUAMUUINITIULERAEUAN
Personnel in the MICE industry, such as meeting coordinators, convention
center staff, event management company officers, and exhibition service teams.

8.5 yaanslunafgiiigadestunisvieaiien wu imidilunsunsieaiien
AU 00T 8Uar TN 89FNITUSMITAITHAUIT UT TLAwi on13vie T 7
0g19858U (23AnM ML) LavmheuUnATesTiDady

Government personnel involved in the tourism sector, such as officials from the
Department of Tourism, Provincial Offices of Tourism and Sports, the Designated Areas for
Sustainable Tourism Administration (Public Organization), and local administrative
organizations.

8.6 ﬂﬂizﬂaumiﬁjﬁwmﬂLﬁﬂLLazsummﬂmﬂua’lmﬁjﬁﬁ]miﬁmLﬁ&J’JLLazmiLﬁuw’N

Entrepreneurs of small and medium-sized enterprises in the travel and

tourism industry.

9. auauURvasidrAne
Quialifications of Applicants

nangnsAaUAansUMIAn a11391N158ANNINISe Ui BIUIR ANznIIYIBLTiEn
WaN13Lssy uinInedesusi ) dease Wundngasseauaans wuu 4 1 fjafunnsudn
HansansAnulmduddaadnvazveanisduddanuauisalunisinsziuuifndiunis
Fan1snsvieaiisregnaditansania SAnuAnadedssd seUnU wavanSananinYEAIY
HuleenTndunissanismsviesiisaslussiumpnazununinld

The Bachelor of Arts Program in International Tourism Management, Faculty of
Tourism and Hotel Management, Chiang Rai Rajabhat University, is a four-year

undergraduate program focusing on producing graduates who possess the essential



attributes of critical thinking in analyzing tourism management concepts, creativity, and
prudence, as well as the ability to demonstrate professional skills in tourism management
at both national and international levels.
Tnenuanthgiagdn@nuilundngns desddnunsanauifselud
Applicants seeking admission to the program must possess the following
qualifications.
9.1 du59n15Anwseaussudnuinaulany usewiauwin (1.6, Grade 12, Year 13)
vefinansaeuiiisudifilésunssuses fail
Completion of high school or its equivalent (M.6, Grade 12, Year 13), or a certified
equivalency examination result as follows:
1. UsgnatieUng General Education Development (GED)
A General Education Development (GED) certificate.
2. HaN198@89 YU International General Certificate of Secondary Education
(IGCSE) 59U O-Level $1uau 5 3163 wagldingn C Fuld
A minimum of five O-Level subjects with a grade of C or higher in the
International General Certificate of Secondary Education (IGCSE) examinations.
3. wan13deu A-Level $1uau 3 183w warldinga C Tuly
A minimum of three A-Level subjects with a grade of C or higher.
9.2 é’ﬂL%miﬁﬂwﬁizé’uﬂizﬂmﬁaﬁm‘iﬂm%w%uqq VsoLg UL ivesauayUIaya
viiefisuwin Tuanudgnisvieadies msdanislsausy WALRAAINNTIUAITUINNS
Completion of a High Vocational Certificate or equivalent, or an Associate Degree or
equivalent, in Tourism, Hotel Management, and the Service Industry
9.3 AuaNTRIUNAIUTENAYRINNTINEEe
Other qualifications as prescribed by the university.
10. nsRasaniudhdnelundngas S
Admission Consideration Process
Hatasdosdinansndeusnmsguawdinguesidlaegnemis feil
Applicants must submit one of the following standardized English proficiency test scores:
10.1 Azluuaay TOEFL (BT) laisinin 60
A TOEFL (IBT) score of at least 60
10.2 AxiUL#eU IELTS (Academic) laifiindn 4.5
An [ELTS (Academic) score of at least 4.5
10.3 ANENTONNNWIDINEY CEFR SE6U B1 Fuld
A CEFR score of B1 or higher.
10.4 FafasfidusanisAnuanlsadouuunnadddnusnguiuielu ns
Bounsdeu agldFunmseniumsdunadeuinseduauanns oI TeSangy



Applicants who have graduated from an international school where
English is the medium of instruction are exempted from submitting an English proficiency test
result.
10.5 ﬁ’ﬂﬁﬂmﬁmamsmmaaummé’mqwlaishumm%%’jwﬁ anunsanAne by
“anans Intensive English Program (IEP) #3® CRRU-CEFR fian1dunie UMINYINY IV
Feeaseld newlaniadeudnisinud 1 vie melussezinan 1 Unsfnm
Students who do not meet the minimum English proficiency
requirement can enroll in an Intensive English Program (IEP) or CRRU-CEFR at the Language
Institute of Chiang Rai Rajabhat University before the start of the first academic semester

or within one academic year.

11. YSvy1vewmangns
Program Philosophy

nangasAaUmansUMsn AU INIIANISNNSYiR Tl TNINYIR YatumsTanIsseu
miaaiﬂuaﬂ‘wm”mmmsammwmLmuammmmﬁa&msaumu LW@WGNU’]NL?EJUELWMUUQJ‘H@
‘V]Mﬂ'ﬂll'iﬂ’J']@Jﬁ']ﬂJ'ﬁﬂ‘VNVIN‘VIE]UQLLﬁ‘“UQ‘UG] llﬂ’J’llliE]‘Ui ﬂmmiﬁvwamammimmm Ususila
ANANUAASISUAS1IETIA LLau:uﬂmaﬂwmuauwwiumfﬂumiﬂiuﬂammsﬁwiu’qmmwmmmi
vioufleseiuvieddu seAund waguunwId

The Bachelor of Arts Program in International Tourism Management emphasizes an
interdisciplinary and integrative approach to teaching and learning, aiming to develop
graduates with both theoretical and practical knowledge. The program nurtures well-
rounded individuals who possess critical thinking skills, adaptability, creativity, and
desirable professional qualities to succeed in the tourism industry at the local, national,

and international levels.

12. IUITaAvamEangns
Program Objectives

nangnsAaUransUune auivnsiansnsvieadisnuuned 1ImgUse zasALilo nan
ﬁmﬁG}mm%wwmuﬂmaﬂwmwmmawu

The Bachelor of Arts in International Tourism Management program aims to
produce professional graduates with the following attributes.

12.1 wAnadiefiassaysanmsssAnuiiunsiamsmsvieaiienssinmeuiuas
UATRR LTS sugnUszaunsaia i sluseAuiesiu sedued uaguu1end ogaed
Usgandnn

To produce graduates who are capable of integrating theoretical and practical
knowledge in tourism management through experiential learning at the local, national, and

international levels effectively.



12.2 wanddiniderudladnduietunainvesgramnssumviendier Winadauay
wiAluladRdviaeg il s IuLazas19aTIA
To produce graduates with a profound understanding of the dynamics of the
tourism industry, capable of applying digital techniques and technologies with critical thinking
and creativity.
12.3 wandadinfiarunsavinnusuivgauvainnatsimusssufieaiisuinnssulu
QAEVINTIUNTBATTEFUTIDIRU S2FUMA wazuILNA
To produce graduates who are able to collaborate effectively with people
from diverse cultural backgrounds to create innovations in the tourism industry at local,
national, and international levels.
12.4 Nﬁmﬁ’msﬁmﬁlwéjamﬁm%’uuwmVlmmL‘flurﬂ’ﬁﬂumﬂqmmmmmiﬁaﬂL‘ﬁmw%
AnwraluseAues
To produce graduates who are prepared to assume leadership roles in the

tourism industry or to pursue advanced studies.

13. nadWsNsBEusTiaanTivamangns
Program Learning Outcomes: (PLOs)

PLO1: LLammwa’]miﬂiumia%maLLazLU?EJ‘ULﬁ&JULLmﬁﬂmﬁffﬂmiqﬁﬁﬁ]LLaxmi

vieaien Tuvdummavieadieafivainyans aseuaquitsseduriasiu sefumd uazssdunui

Display an ability to explain and compare business and tourism
management concepts in diverse tourism environments across local, national, and
international scales.

PLO2: Uszgndldinaiauazimaluladfidvaiiieairsuinnssilugnavnssunisviesiiien
Tuseuvieadu sedund uazununile

Display an ability to deploy techniques and digital technologies to create
innovations in diverse tourism environments across local, national, and international scales.

PLO3: d pansuazyinaus i auainausssuLazan wwIndend uanstaduly
gRavnIIUNSvina il

Display an ability to communicate and work with people in different
cultures and environments in the tourism industry.

PLO4: Tinzsinazudlvdgymilugnanvnssunisvisafisasiesinuensanidsining
UfURudnInldegeiiuszaniaiw uazuansmuiuiaveusenisuinsinnisnmsvioniien
agnadeBuld

Display an ability to analyze and solve problems in the tourism industry using
critical  thinking = skills, perform professional duties effectively, and demonstrate

responsibility for sustainable tourism management.



14, wé’nqﬂmamwumiﬁnm Program Structure and Study Plan

14.1 SunilennsIunaaanangns Total Credit Hours for the Entire Curriculum
mheinsunaeanangns kideenii 120 wwin
The total number of credits be at least 120 credits 120  Credits

14.2 la59a¥19nangns Curriculum Structure

n. nAdIAnEIlY ThSeulidesndn 24  wiaein

General Education Course (GEN) 24 Credits
Useneudenduinn duwialuil

1) nguivdeduisey TS 12 wmheda
Compulsory Courses 12 Credits

2) nguivndensey  Wiseulidesndn 12 wmheda
Elective Courses 12 Credits

. wunIvanz Trseulddesnin 87  wulwin
Professional Course 87 Credits

Usznausmenguiznnmeluil

1) ngiydady TASeu 45  wmihwhe
Compulsory Courses 45 Credits

2) ngavden Wiseulidesnd 42 wmihin
Elective Courses a2 Credits

2.1 naayeniden 30 wihedina
Major Elective Courses 30 Credits

2.2 ngxAmanuaulaanginu 12 wmiheha
Specialization Courses 12 Credits

A. ¥NIAIBIENUSTAUNISAIIVI TN/ ARNIRNEN 3 nuehn
Professional Internship 3 Credits

4. RUINIYADNLED 6 nuenn
Free Electives 6 Credits



. uINIBIRNEINI LU Tmseulitdaenin 24 wdedn A9l

General Education Program: Students are required to complete no less than 24 credits as follows.

ngudvdeduiey  WiSeuw 12 widiedn

Compulsory courses group: Students are required to complete 12 credits.

AU Fodun wiena

Course Code Course Title C(T-P-A)

GECRRU101  wmsuawmaluladndsia 3(3-0-6)
Digital Technology Trends

GECRRU102  A154AN1SAINLSTUAIMNenIsiiu 3(3-0-6)
Financial Stability Management

GECRRU103 walilasdansuy 3(3-0-6)
Smart Citizen

GECRRU104 nw1danguanis 3(3-0-6)
Lit Up English

ngudvdensey  Wiiseulidesndn 12 wdein

Elective courses group: Students are required to complete less than 12 credits

WAV Fodwn wulefin

Course Code Course Title C(T-P-A)

GECRRU201 ngvisng3uaIsen 3(3-0-6)
Law Survivor

GECRRU202  aa1ning 3(3-0-6)
Smart Science Literacy

GECRRU203  wisaligana 3(3-0-6)
Stargaze with Me

GECRRU204  gfUsznaunsilelvalensiavia 3(3-0-6)
New Entrepreneur in Digital Age

GECRRU205  ¥iiudie 3(3-0-6)
Media Literacy

GECRRU206  satisudall 3(3-0-6)
Artistic Taste

GECRRU207  Tmusssuasass 3(3-0-6)
Creative Culture

GECRRU208  Le9318/@nen 3(3-0-6)
Chiang Rai Studies

GECRRU209  @9nuuuin 3(3-0-6)
Love Design

10



S

Course Code

GECRRUZ210

GECRRUZ211

GECRRUZ212

GECRRUZ213

GECRRU214

GECRRU215

GECRRU216

GECRRU217

GECRRUZ218

GECRRUZ219

GECRRU220

GECRRU221

GECRRU222

GECRRU223

GECRRU224

GECRRUZ225

GECRRUZ226

GECRRU227

Fodw

Course Title

Ugunegrunaiiedle

First Aid

mwneludinlszaniu

Thai in Daily Life

SnmwuazdnusTsuLauang

Know the Language and Culture of the Dragon Land
SMwuaz IRusTTULALYINTE

Know the Language and Culture of the Sakura Land
SNUaY TAUEIIULAUNLR

Know the Language and Culture of the Kimchi Land
wmassevionfiedlne

Amazing Thailand

nsifudrtdia

Be My Guest

LEURLIAINITUTATS

Charm of Service

Wieamgalsa

Tourism Therapy

\nafieTin

Games for Life
LNVDILUTUANGN UGN INLAZAIINNY

Brand Ownership of Health and Beauty Products
UUNUINIT ANURNLTY

Recreation and Camping

WKL

Life Map

auSifloimunTin

Meditation for Life Development

1T IMNTLTEIAL

Social Etiquette
guamAmeayulnsiazniswimglng

Healthy with Thai Herbs and Medicine
Aavzn1slgain

Art of Living

Anansuiandugun

The Science of Leadership

MU28nn

C(T-P-A)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

11



SHEIY CORLE NUYARN

Course Code Course Title C(T-P-A)

GECRRU228  3uansen 3(3-0-6)
How to Survive

GECRRU229  U§ureanusnsde wasudislviants 3(3-0-6)

Feng Shui Adjustment for Enhancement Life Prosperity

. BUINIVIANE Professional Courses

1) ngudvIdeAy Thseu 45 wiqein

Compulsory Courses 45 Credits
IREIY Fodw nuwnn
Course Code Course Title C(T-P-A)

TOHI1001 mwiﬁaqé’uﬁuaqqmmmiuﬁmmazmsviaaLﬁmizé}’ummma 3(3-0-6)
Fundamentals of Global Service and Tourism Industry

TOHI1002 Fefnennsuinsdmiunisvieadion 3(3-0-6)
Service Psychology for Tourism

TOHI1003 MsWanyAaNAMWEMIUYARINTNTViBALTien 3(2-2-5)
Personality Development for Tourism Personnel

TOHI1004 pfimansuagnineInsnisvieaiie 3(3-0-6)
Geography and Tourism Resources

TOHI1005 WgAnssutnviesfisadufmusssy 3(3-0-6)
Intercultural Tourist Behavior

TOHIL006 M3dansesdnsuaznIsiameminensysddmiumvieaisn  3(3-0-6)

Organization and Human Resource Management for Tourism

TOHI1007 a‘%aﬁsiuLLazﬂgmw”LuqmmmsuViaqLﬁaa 3(3-0-6)
Ethics and Laws in Tourism Industry

TOHI1008 N15¥ANISNISTIBALTIEY 3(3-0-6)
Tourism Management

TOHI1009 NsAaIRRAVaLioNISTiaaTien 3(2-2-5)

Digital Marketing for Tourism

TOHI1010 MsuuaymstyTdmiugsianisviouilen 3(2-2-5)
Finance and Accounting for Tourism Business

TOHI1011 miu%mﬁ@mﬁﬂqmLLazmmL?ilmﬁ'lm’ﬁviamﬁm 3(3-0-6)
Crisis and Risk Management in Tourism

TOHI1012 MyWannegedsBulugnamnssunisviesilen 3(3-0-6)
Sustainable Development in Tourism Industry

TOHI1013 Wleweuaswnuiauinsviouiieregedaiy 3(3-0-6)

Sustainable Tourism Policy and Planning

12



SRAIY Fodw wuwnA
Course Code Course Title C(T-P-A)
TOHI1014 ms%’mmimslﬂuéﬂsxﬂaUﬂwsqﬁﬁaﬁaQLﬁsauwuwmwﬁ 3(2-2-5)
Entrepreneurship Management for International Tourism Business
TOHI1015 Winnssuiiienisvieadien 3(2-2-5)

Innovation for Tourism

2) nguivdan  WiSeulddesndn 42 wiqefn

Elective Courses 42 Credits
indnwidonSeunnneivilu 2 nguividen futelud sudulsitosnd 42 whedn
Students are required to complete courses from the following two elective course

groups, with a total of not less than 42 credits.

2.1 ngudvnaniaen 30 vdaena

Major Elective Courses 30 Credits
IREIYT Fodwn wiqefin
Course Code Course Title C(T-P-A)
TOHI2101 luguagn1sdnn1snanssuivee 3(3-0-6)

MICE and Event Management

TOHI2102 g3nan1sUu 3(3-0-6)
Airline Business

TOHI2103 gsiavesiiszdniiionisvioadien 3(2-2-5)
Souvenir Business for Tourism

TOHI2104 MSAAUNULAEAITUSITIANTITILTY 3(3-0-6)
Hotel Operations and Management

TOHI2105 NMSIANITANTUSANTEIUNLN 3(2-2-5)
Front Office Management

TOHI2106 N139ANITUTIY 3(2-2-5)

Housekeeping Management

TOHI2107 NMSAEUILS UM T LAz 3(2-2-5)
Food and Beverage Operations

TOHI2108 mi'viaqLﬁmslua%ﬁmmjmfﬂm 3(3-0-6)
Tourism in the Greater Mekong Subregion

TOHI2109 tasiaadulve 3(3-0-6)
Charming Thainess

TOHI2110 sesdeuisidemenisvioniien 3(2-2-5)

Tourism Research Methodology
TOHI2111 n1sannsaedsnueaulatiianisviaaen 3(2-2-5)

Social Media Management for Tourism

13



WA Fodwn
Course Code Course Title
TOHI2112 SaAmAdLaziien
Tourist Guide and Tour Leader
TOHI2113 nsafiunsvieadisnninau
Tourism Fieldtrip
TOHI2114 mwlnesiionsdoansdmsunisvieadien
Communicative Thai for Tourism
TOHI2115 Mwiduiionseansdmsunsvieadien
Communicative Chinese for Tourism
TOHI2116 Mwiduiiiensdeansdmiunisvioadien
Communicative Japanese for Tourism
2.2 ngudvianuaulaanizinu 12 wieia
Specialization Courses 12 Credits
tndnwidennguiviiesnguiieimunnuaulanmganu laun

8nn
C(T-P-A)
3(2-2-5)
3(2-2-5)
3(2-2-5)

3(2-2-5)

3(2-2-5)

Students are required to select only one specialization course group according to

their area of interest, as follows:
(1) nguIvIaNIZAIUgUAW Wellness Specialization Courses
IREIY FoA
Course Code Course Title
TOHI2201 ﬂ’lﬁﬂ/iaﬂLﬁmL%ﬂquﬂ']W
Wellness Tourism
TOHI2202 msvieaignatuayirdnitogunm
Spa and Retreat Tourism
TOHI2203 miViENLﬁsnl,%ﬂmwmﬁafﬂmw
Healthy Gastronomy Tourism
TOHI2204 Sfununnsiienisviosiies

Recreation for Tourism

Muenn
C(T-P-A)
3(3-0-6)
3(2-2-5)

3(3-0-6)

3(2-2-5)

(2 ndu%m%awwzé’wuﬂmm’]’aﬁu Sustainability Specialization Courses

WA Fodun
Course Code Course Title
TOHI2205 Msdanisuasiedienagnedadu
Sustainable Destination Management
TOHI2206 MsvipfiendeTmusssy
Cultural Tourism
TOHI2207 nsvisafiondadie
Ecotourism
TOHI2208 nsdnnstasesnsdmsunisvieiieregnedadu

Project Management for Sustainable Tourism

“uenn

C(T-P-A)
3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

14



A. nuNIBENUsTAUNISAIA U TN
Professional Internship Courses
I2IY

SREIY

3 Credits

Course Code Course Title
TOHI3000 MsigusAAU TR mTuN1sYiDaen

Practical Learning in Tourism
TOHI3001 NSENUSEAUNITANTITNEINSUNISVIDNAL

Professional Internship in Tourism

4. LNV ABNLES

Free Elective Courses

6 UK
6 Credits

3 BUYNR

80

C(T-P-A)
1(150)

2(450)

Inind@nwideniseuainmednindeaeulundngasseaudSygynsveswminedy
1WA TEe1e Aligriusednieeseuudnaglilisednimmunlnsey

Students are required to select courses offered in the undergraduate curriculum

of Rajabhat Universities that do not duplicate courses they have previously taken and are

not compulsory courses.

2. HUN1SANE

Study Plan
Insfnendl 1 anamsinendi 1
Year 1 Semester 1
NUINIY B G a3 wigfn | ngef | UHUR Anwnding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Anwvhll | GECRRU102 | msdmnisamusiunsmianisidu 3 3 0 6
(UsAv) Financial Stability
Management
ﬁﬂ‘iﬂ’]ﬂlj’ﬂﬂ GECRRU103 | waiiladdaasey 3 3 0 6
(U3AU) Smart Citizen
fnwwhly | GECRRU104 | anwndangugails 3 3 0 6
(Uspu) Lit Up English
Anwwhly | GECRRU215 | wimassdvioadienlng 3 3 0 6
(iden) Amazing Thailand
Jadu | TOHIL001 | avuideskuvosgmanvnssy 3 3 0 6
Compulsory Uinsuarnsvieafidseau
Courses UTUIYR
Fundamentals of Global
Service and Tourism Industry

15




Yn1sAned 1 Aanasene® 1

Year 1 Semester 1

NIV BV GO Ho3un wiagfn | ngef | UHUR Anwding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
IR TOHI1002 | 39 INEINITUINITAMTUNNT 3 3 0 6
Compulsory viouiien
Courses Service Psychology for
Tourism
374 Total 18 18 0 36
Srurutalay/dunnsi Total hours per week 54
Imsfinendi 1 amansinendi 2
Year 1 Semester 2
NNV SWHIY Fa3 miigin | nqul | UHUA Anweag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
fAnwwhly | GECRRUZ224 | insemnisidndsny 3 3 0 6
(1@en) Social Etiquette
Anwhly | GECRRU216 | masliudndhuiia 3 3 0 6
(1@en) Be My Guest
Anwhly | GECRRU217 | wauiustenisudnis 3 3 0 6
(16on) Charm of Service
eAu | TOHIL003 | MsWaunyadnamadmsy 3 2 2 5
Compulsory yAaININNTiBdTen
Courses Personality Development
for Tourism Personnel
ey | TOMIL005 | wonssudivioadeadu 3 3 0 6
Compulsory TUUSTT
Courses Intercultural Tourist Behavior
LAV TOHI1006 | N1STANITOIANTUAZNITIANT 3 3 0 6
Compulsory ninenmyuddmiumvieudie;
Courses Organization and Human
Resource Management for
Tourism
394 Total 18 17 2 35
Srurutaluy/duanik Total hours per week 54
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Year 1 Semester 3 (Summer)

Unsfinwil 1 nalGeun 3 (naga3au)

NUINIY WY do3un wiaghn | e | UHUA Anwding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Fdafu | TOHIL008 | nsdmnisnisvieadien 3 3 0 6
Compulsory Tourism Management
Courses
Ay nden TOHI2101 | luduazni1sdnnisnanssuiiiee 3 3 0 6
Elective MICE and Event Management
Courses
dwuden | TOHI2102 | gsian1su 3 3 0 6
Elective Airline Business
Courses
374 Total 9 9 0 18
Srurutaluy/dUnii Total hours per week 27
Ynsfnwfi 2 manisfnendi 1
Year 2 Semester 1
NNV WAV o3 midghin | ngef | UHUR Anweag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Anwhly | GECRRU101 | msudnaluladAdia 3 3 0 6
(T9Av) Digital Technology Trends
ey | TOHI1004 | piimansuazninensnis 3 3 0 6
Compulsory Vioaudien
Courses Geography and Tourism
Resources
A1U9AU TOHI1009 | Asmanadaviasiionns 3 2 2 5
Compulsory viouiien
Courses Digital Marketing for
Tourism
LAV TOHI1010 | NMsRUkazn1TUYTE MU 3 2 2 5
Compulsory gsfansvioaiien
Courses Financial and Accounting
for Tourism Business
PLAVALELT TOHIL015 | uimnssusiionsvieaidien 3 2 2 5
Compulsory Innovation for Tourism
Courses
A NAeN TOHI2103 | g3Ravesiiszdniilonts 3 2 2 5
viouiien
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Yn1sAned 2 nan1sAned 1

Year 2 Semester 1

NUINIY BV GO Ha3un wiaghn | ngef | UHUA Anweing
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Elective Souvenir Business for
Courses Tourism
374 Total 18 14 8 32
Sruaudalue/duanii Total hours per week 54
YnsAnwd 2 manisAned 2
Year 2 Semester 2
NUINIY BV GO da3un wiaghn | ngef | UHUA Anwding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Fdsdu | TOHIL007 | a3esssusasnguunglu 3 3 0 6
Compulsory Qmammamiauﬁm
Courses Ethics and Laws in Tourism
Industry
AU | TOHIT011 | N1SUSMTINNTINgALALAINY 3 3 0 6
Compulsory Aesdunsvieaiien
Courses Crisis and Risk Management in
Tourism
ey | TOHIL012 | mswamnegnadsduly 3 3 0 6
Compulsory 9AEVNITUNNTYIDATIEN
Courses Sustainable Development in
Tourism Industry
AU | TOHIT013 | UlgUBLAZLNURRIUING 3 3 0 6
Compulsory vioufieegndaiy
Courses Sustainable Tourism Policy
and Planning
Jden | TOHI2104 | N19ALdUuIULaZNISUIIT 3 3 0 6
Elective RRPICRITEST
Courses Hotel Operations and
Management
uden | TOHI2107 | A19a1LTUIUATUDINITIAY 3 2 2 5
Elective \A3 9961 4 Food and Beverage
Courses Operations
374 Total 18 17 2 35
sruaudalue/duanii Total hours per week 54
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Unsfinwil 2 nalGeun 3 (naga3au)

Year 2 Semester 3 (Summer)

NIV WY Ho3un wiaghn | nqef | UHUA Anwding
Subject group Course Course title Credits | Theory | Practice AUEDY
Code Self study
AnUsvaunisel | TOHI3000 | mMsiseuimauddadmiunis 1 0 150 0
TN viouiien
Professional Practical Learning in
Internship Tourism
394 Total 150 0
Srurutalay/dunnsi Total hours per week 150
Yn1sAnedl 3 mmaGeud 1
Year 3 Semester 1
(ﬂéuaﬂﬁLQWﬂzﬁﬂuQ%ﬂﬂw* Wellness Specialization Courses) %38
WINIYY | SAEIV Ha3n wiaghn | ngef | UHUR Anweiag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
N | TOHI2105 | NM159ANISNITUSANTEIUNRTA 3 2 2 5
Elective Front Office Management
Courses
A uden | TOHI2106 | nsdansavu 3 2 2 5
Elective Housekeeping
Courses Management
Awidon* | TOHI2201 | mevieaiflsudsguam 3 3 0 6
Elective Wellness Tourism
Courses
Fyden* | TOHI2202 | msvieadisnaluaztivn 3 2 2 5
Elective Lﬁ@ﬁjmmw
Courses Spa and Retreat Tourism
Fynden* | TOHI2203 | msvieadisndemnsiie 3 3 0 6
Elective A4UNN
Courses Healthy Gastronomy
Tourism
Jyudon* | TOHI2204 | Hunumsiienisviesiien 3 2 2 5
Elective Recreation for Tourism
Courses
374 Total 18 14 8 32
Srurutaluy/duansd Total hours per week 54
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Yn1sAned 3 aaseun 1

Year 3 Semester 1

(nguIvUaNIZAIUANEIBU* Sustainability Specialization Courses)

NNV | SREIV a3 wiaghn | ngef | UHUR Anwding
Subject Course Course title Credits | Theory | Practice FULDY
group Code Self study
Juden | TOHI2105 | A159ANISAISUSANTAIUNTA 3 2 2 5
Elective Front Office Management
Courses
Auden | TOHI2106 | n1sinnshavnu 3 2 2 5
Elective Housekeeping Management
Courses
Fnden* | TOHI2205 | nsdan1suva avieawii eregng 3 2 2 5
Elective &b
Courses Sustainable Destination
Management
Fgnden* | TOHI2206 | mMsvieafiendeimusssy 3 3 0 6
Elective Cultural Tourism
Courses
Fynden* | TOHI2207 | msvieadisndailig 3 2 2 5
Elective Ecotourism
Courses
uden* | TOHI2208 | n1sdnnsiAsenIsdnsunig 3 2 2 5
Elective vioufienegdady
Courses Project Management for
Sustainable Tourism
374 Total 18 13 10 31
Srurutalay/dunnsi Total hours per week 54
* dnfAnwnnaudetdennguiviienauieinuanuaulavenues
* Each student is required to choose only one course group based on their interests.
YnsAnendi 3 naBeud 2
Year 3 Semester 2
wuAY | SWERY Ha3un wiagin | Ngu UuR Anwding
Subject Course Course title Credits Theory | Practice AULDY
group Code Self study
Judefu | TOHIT014 | n1sdmnisasilu 3 2 2 5
Compulsory fUseneumsgsiavioudien
Courses UIUNYIR Entrepreneurship

Management for
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Un1sAnwd 3 aaSeun 2

Year 3 Semester 2

wuAIYY | SWERY Ha3un wiaghin | Nge UuR Anwding
Subject Course Course title Credits Theory | Practice AULDY
group Code Self study
International Tourism
Business
Jidon | TOHI2108 | msvieaiienlusyniningy 3 3 0 6
Elective ‘13?1%&
Courses Tourism in the Greater
Mekong Subregion
Foues (1) | TOHI2109 | tasiaaandulne 3 3 0 6
Free Charming Thainess
Elective (1)
Fynden | TOHI2110 | szdeuisidenmenisviouiien 3 2 2 5
Elective Tourism Research
Courses Methodology
Fynden | TOHI2113 | nssdunsvieadien 3 2 2 5
Elective A1AFUIU
Courses Tourism Fieldtrip
Fuas (2) | TOHI2111 | nsdansiedenusaulatiile 3 2 2 5
Free Msvieadien
Elective (2) Social Media Management
for Tourism
374 Total 18 14 8 32
Sruautaluy/dUanii Total hours per week 54
Imsdnundi 3 maeud 3 (nAgg3ou)
Year 3 Semester 3 (Summer)
NNV WAV o3 midgin | nqef | U{UR Anweag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
N TOHI3001 | nsEnUszaunisalivndin 2 0 450 0
Uszaunsal dwsunisvieadien
AN Professional Internship in
Professional Tourism
Internship
374 Total 2 0 450 0
sruaudalue/duanii Total hours per week 450
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	5.6  การให้ปริญญาแก่ผู้สำเร็จการศึกษา  Degree Conferral

