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nuai 1 Yeyanluvasndngns

Section 1 General Information

1. %a%é’nqm’i Title of Curriculum
sianangms Code  : 25691434010774
mwlng Thai : wangnsAauransUniin aivnssanIsnsviesiieauune’
(MANGATWILNYR)
AW199ngw English  : Bachelor of Arts Program in International Tourism Management

(International Program)

a

2. YaUSyyaza1v13v Title of Degree and Program

Fowdu (lne) Full Title (Thai) . Aaumanstadin (Msdanmsmsviesiieaununed)

Foto (Ine) Abbreviation (Thai) @A, (NM59AN1INSTiBTinuungf)

Fousiu (89ngw) Full Title (English)  : Bachelor of Arts (International Tourism
Management)

Foto (89ngw) Abbreviation (English): B.A. (International Tourism Management)

3. Aven (813) Major Subject (If Applicable)
1315 None

4. Iundeiafiseunasaangas Curriculum Credits
PuumheiafissuTunaenvangnsaelitesnit 120 wiefn

The total requirement credits taken throughout the curriculum is not less than
120 credits.



5. sUnuuvaImnangns Curriculum Format
5.1 3Uuuu Format
Jundnaasszaul3gyins (4 T) audszn1aAnmuznssunIsuInsgIun1saaudny
L'%IaqLﬂmeﬁmmgmwé’ﬂqmizﬁuﬂ%igﬁym% W.A. 2565
A four-year undergraduate program according to the Announcement of the Higher
Education Standards Committee on the Criteria for Bachelor's Degree Curriculum, B.E. 2022.
5.2 Usznnmangas Type of Curriculum
VANENTUTYYINTNIVINAG
Academic Bachelor Curriculum
53 m‘mm‘l’f Language Use
Aw1dangy English
5.4 n155ULdnAn®1 Admission
unAnwlneuazinAnwia @
Thai and international students
55 arasauilafusaiunsAnundug Wiemisenumeusn Collaboration with Other Institutions
Jundngnsiamsvemumnivendessigidessie
This curriculum is specific to Chiang Rai Rajabhat University.
5.6 MWy wigdian1sAnen Degree Conferral
Mé’ﬂgmlﬁm TS ey iiesanu g LR,

One-Degree Program

6. AOMUNNVDMANGATHALNIIRINTUDYIR/ATRuvaUNRENEGNS
Record of Program Status and Approval / Endorsement
M néngnsAavmiansiadin a1913910159An15015v 00 89U 9A (ndnges
WWYA) ndngaslvad WnsAnsy 2569
The Bachelor of Arts Program in International Tourism Management
(International Program) New Program 2026
M aniwnisumiinerdesednidese Tifasalieuiuretlumsussgy adai
12/2568 \ila¥uil 10 oy natAL n.A. 2568
The Academic Council of Chiang Rai Rajabhat University reviewed and
approved the curriculum at its Meeting No. 12/2025, held on October 10, 2025.
M anumine1dessdgdesns lddasaulianuiureulunisussgu i
16/2568 io¥uil 21 1oy naednneu n.a. 2568
The University Council of Chiang Rai Rajabhat University reviewed and
approved the curriculum at its Meeting No. 16/2025, held on November 21, 2025.
AvuaidnaeulunaBouil 1 Jnsdnw 2569 (Foufiquien)

The curriculum commences in the first semester of 2026.



7. S3UUMSIANTSANET Education Management System
7.1 38UU System
M sguuninia I 1 In1sAnwiniseenidu 2 nmansAnel wag 1 aianisaneunid
fszpzinanisfinenlidesndi 15 dan
Two semesters. One academic year is divided into two semesters and one
semester duration lasts at least 15 weeks’ session.
M sgvvdalunihenisdnen (Module)
M szuunsfnwisasat (itesnin 15 §&Uani)
The minimum of 15 weeks’ session for semester
7.2 M33nN15ANYINIARATOU Summer Sessions
M fwuelitinsdanisfinwinaggiou Wunanlitesnin 9 davisenianisfing
Yes. (In accordance with CRRU regulations, 9 weeks per semester)
L] Lidans@nwnineggsou
No
7.3 sUuuun1sAnyn Mode of Study
M wuuddudey In Class (On site)
M wuunasmailagnisidduEeu (On site) waziudodiaanseiind (E-learning)
In Class (On site) and Partly Distance Learning Through Electronic Media (E-learning)
[ wuumslnanudeddnvsedindidudondn (E-learning)
Distance Learning Mainly Through Electronic Media (E-learning)
[ wuumslnasiudeunsamuazdsadumdn
Distance Learning Mainly Through Broadcast Media
(7 wuumslnasnudedsfiusidundn
Distance Learning Mainly Through Printed Materials
L wvumslnansdumnesida
Distance Learning Through the Internet
[0 89 9 (55D
Other (Please SPeCify) ...
7.4 M3AEUNMTINNTSITIUNTHBUYRINANEGAS Curriculum Implementation
Tu - nalunsaiiunsiseunisaau Learning and Teaching Management
M Ju - arswnisun@
Regular official working days and hours
(] wentu - 1nans19nn3 (5%U) .
Outside regular official working days and hours (specify): ...............
AAGeud 1 Weu dquieu - ganau
Semester 1 June — October
mAFeud 2 ieu nanen - nunwus

Semester 2 October - February



AMATEUGYTEU WauiluAY - Na¥AIAY

Summer Semester March — May

8. dndfianuisausznaulduasdnionisAnen Career Opportunities after Graduation

8.1 yasnslugsiansvieailen i sfaqmerd fuile niinauuisnmiuie

Personnel in the tourism business such as tour guides, tour leaders, and
employees of travel agencies.

8.2 yaanslugsialsausy 1wy ninausiousudumii siinnuunsemsuasiee s
WINIUULTIY

Personnel in the hotel business such as front office staff, food and beverage
service staff, and housekeepers.

8.3 yaannslugsfanistu wu Wmihfivinismefiusasninaudousuuueiasu

Personnel in the airline business such as ground staff and flight attendants.

8.4 yaanslugsAalud 1w fuszaunumsinussyy wiinauguduszys i

UTEVoOUN LD LazTLTUATUUINITIULAAIEUAN
Personnel in the MICE industry, such as meeting coordinators, convention
center staff, event management company officers, and exhibition service teams.

8.5 yaanslunafgiiigadestunisvieaiien wu imidilunsunsieaiien
AU 00T 8Uar TN 89FNITUSMITAITHAUIT UT TLAwi on13vie T 7
0g19838U (psAnTIMITY) Wagmhesunasesiosiy

Government personnel involved in the tourism sector, such as officials from the
Department of Tourism, Provincial Offices of Tourism and Sports, the Designated Areas for
Sustainable Tourism Administration (Public Organization), and local administrative
organizations.

8.6 Q}Uizﬂ@Uﬂ’]iﬁﬁﬁﬁ]ﬁﬂU’mLﬁﬂLLa5“U‘Lﬂ@ﬂaﬁﬂuﬁ’lﬁmﬁqiﬁﬁ]ﬂ’liﬁ@ﬂLﬁEJ’JLLazmiLauw}\‘i

Entrepreneurs of small and medium-sized enterprises in the travel and
tourism industry.



unil 2 AuaudRvasidAnwn

Section 2 Qualifications of Applicants

1. auaudAvasidiAne
Qualifications of Applicants
vangnsAaUmanstudin a191391M138AN15NSYI0NTEINNTA AlzATVIDNTEN
waznslsansy wninendesvdgidese WundngasseiuTyned wuu 4 9 fsjadunisude
FansansfnulindudinudnvasvesnisduddanuaiuisalunisiessiuuiAnsiunis
%ﬂﬁmsvimLﬁaaaéﬁﬂﬁamim@’]m HANMUAAASINATIA TOUADY WAZEINITOLAAIVINBEAI M
Huiloodndumsdansnisieadisaislussfuriwasuunmild
The Bachelor of Arts Program in International Tourism Management, Faculty of
Tourism and Hotel Management, Chiang Rai Rajabhat University, is a four-year
undergraduate program focusing on producing graduates who possess the essential
attributes of critical thinking in analyzing tourism management concepts, creativity, and
prudence, as well as the ability to demonstrate professional skills in tourism management
at both national and international levels.
Tnsnuaiigianddnyilundngns doslidnuasauaideolull
Applicants seeking admission to the program must possess the following
qualifications.
(1.1) dansfnwrszaviisendnwmeudane wisifisulin (1.6, Grade 12, Year 13)
viefuansaeuifisuiditlaunmssuses dadl:
Completion of high school or its equivalent (M.6, Grade 12, Year 13), or a certified
equivalency examination result as follows:
1. UsgnatiaUng General Education Development (GED)
A General Education Development (GED) certificate.
2. WAN198@9 U International General Certificate of Secondary Education
(IGCSE) 397U O-Level $1uau 5 3163 wagldinsn C uld
A minimum of five O-Level subjects with a grade of C or higher in the
International General Certificate of Secondary Education (IGCSE) examinations.
3. wan1saeu A-Level S1uau 3 18991 warldingm C Tuly
A minimum of three A-Level subjects with a grade of C or higher.
(1.2) @nfansfnwrsedudsenadetasiondndugs viodieusn niosedy
ayUTyemTeLTIg UL Tuanudvnisvieadion nsdansiseusy WAYAEINNTIUNITUINS
Completion of a High Vocational Certificate or equivalent, or an Associate Degree or
equivalent, in Tourism, Hotel Management, and the Service Industry
(1.3) AruaNRBUALUTENAYE M INE1EY

Other qualifications as prescribed by the university.



2 mafiansanFudndnulundngns fivedl
Admission Consideration Process
Hastesdasdinanisnaaouinmsgiunwdsnguegndlangnamis foil
Applicants must submit one of the following standardized English proficiency test scores:
1. Azwuuaeu TOEFL (BT) laisnd 60
A TOEFL (IBT) score of at least 60
2. ARUUUADY IELTS (Academic) laisndn 4.5
An IELTS (Academic) score of at least 4.5
3. AUAINITONNNNWDINEY CEFR S26U B1 Fuly
A CEFR score of B1 or higher.
1. fasinsidisansdnwainlsadouuunnaddddnvsnguiudelu maFeu
nsaeu azldsunseniiunsBunaaeuinsedunuaninInnien mSingy
Applicants who have graduated from an international school where English
is the medium of instruction are exempted from submitting an English proficiency test result.
5. dnfnwiinan1snageunwsengulidiunasidus anunsad@nenly
MaNgans Intensive English Program (IEP) #3@ CRRU-CEFR Aan1tuniw UMINYIN YTV
Feaseld newdanadeudnis@inud 1 vie melussezinan 1 Unisfnm
Students who do not meet the minimum English proficiency requirement
can enroll in an Intensive English Program (IEP) or CRRU-CEFR at the Language Institute of
Chiang Rai Rajabhat University before the start of the first academic semester or within one

academic year.



nuni 3 USvgyr Inguseasd uaznadnwsnsieus

Program Philosophy, Objective and Program Learning Outcomes

1. Yiveurvesmiangns
Program Philosophy

vdngnsRaUamansasdin a1vivnsianisnisviesiisnuuimid satdunisianisseu
nsaeuludnuaizysanmsesdmuiuaningInseasousy iewwuiFeuliidudadin
fifienudprmannsaiemnamguiuasURoR fauseus Ardesiesiodeiiansugin Ul
AflnnuAediSuaineassd uarilnadnuugduiasrasdlunsusznevindnlugnamnssunis
vieufleseduriodiu sefuvA wagummd

The Bachelor of Arts Program in International Tourism Management emphasizes an
interdisciplinary and integrative approach to teaching and learning, aiming to develop
graduates with both theoretical and practical knowledge. The program nurtures well-
rounded individuals who possess critical thinking skills, adaptability, creativity, and
desirable professional qualities to succeed in the tourism industry at the local, national,

and international levels.

2. IUILENAYDINANGNAT
Program Objectives

nangnsAaUmansUnn au3rnsdanisnisviesiieiununed ﬁ’;’mqﬂizmﬁlﬁa Bl
Sdindivaniidandnuusdvielud

The Bachelor of Arts in International Tourism Management program aims to
produce professional graduates with the following attributes.

2.1 nandadinfianansaysanmsesdanuifumsinnsmviesiisssninmguiuas
UATRKuN9 S sug nUszaunsaia wisluseduiesiu sedued uaguu1und ogaed
Usgansnn

To produce graduates who are capable of integrating theoretical and practical
knowledge in tourism management through experiential learning at the local, national, and
international levels effectively.

2.2 waatadiedidenudladndaisatunanvesgrainnssunsviendien Mnadauas
wAlulaBAVanY 193N TUY TULAZAT19ETIA

To produce graduates with a profound understanding of the dynamics of the tourism
industry, capable of applying digital techniques and technologies with critical thinking and
creativity.

2.3 wAndudind annsavinaus i v auvainratefaussani eadsuinnssuly
gREVNIIUNTViDATIEITEAUTRIRY TERUTIR wazuMNA



To produce graduates who are able to collaborate effectively with people from
diverse cultural backgrounds to create innovations in the tourism industry at local,
national, and international levels.

2.4 wastudninondmiuunumarnduiiilumagpavinssunsvieadivamiefinu
AoluseRAuad

To produce graduates who are prepared to assume leadership roles in the tourism

industry or to pursue advanced studies.

3. Naﬁwémiﬁﬂuiﬁmwi’wawé’ngm
Program Learning Outcomes: (PLOs)

PLO1: LLamm’mmmiﬂiumia%mﬂLLazL‘LJ%'EJ‘ULﬁEJ‘ULLmﬁﬂmifﬁ'@miqiﬁﬁ]LLazmi

vioaien TuuFunmsvieaiieafivannuas ﬂiaUﬂquﬁgﬁzﬁuﬁaﬁu SEAUYIA LALTETAUUIUIYIR

Display an ability to explain and compare business and tourism
management concepts in diverse tourism environments across local, national, and
international scales.

PLO2: Uszgniltinadauazimaluladidviaiiieasisuinnssulugnamnssunisviesilen
Tuseiuvieadu seiund wazunuile

Display an ability to deploy techniques and digital technologies to create
innovations in diverse tourism environments across local, national, and international scales.

PLO3: ﬁ'ammazﬁwwuiwﬁ’usiﬁumﬂi’wumimLLazam‘wLL’mﬁamﬁlLLmﬂﬁmﬁ’uﬁlu
Qmammmmsviml,ﬁmlﬁ

Display an ability to communicate and work with people in different
cultures and environments in the tourism industry.

PLO4: AinsizvinazuiludgynlugnaivnssunisvisailsadeinuenisAaidaining
UURuAnInldegaiiuszaniaiw uazuansmuiuiaveusenisuimisinnisnmsviesiien
agnadabuld

Display an ability to analyze and solve problems in the tourism industry using
critical  thinking skills, perform professional duties effectively, and demonstrate

responsibility for sustainable tourism management.



nua7 4 1A39E31990MANgATUAZTI8Y

Section 4 Program Structure

1.1né'n§mil,l,a$l,mumiﬁﬂ‘i:}'l Program Structure and Study Plan

1.1 {i’lmuwmﬂﬁmfamaawﬁnqm Total Credit Hours for the Entire Curriculum
miieinsaunaeanangns lideend 120 vulein
The total number of credits be at least 120 credits 120  Credits

1.2 Iﬂidﬁ%’lwﬁﬂgm Curriculum Structure

n. A YAnEalY ThSeulidesnin 24 wiaein

General Education Course (GEN) 24 Credits
Usenoudenguiv fueluid

1) naudndeduisen  iseu 12 wmheha

Compulsory Courses 12 Credits

2) nawdvudenisen  Wiseulddesndn 12 wwha

Elective Courses 12 Credits

9. vuandvane Tiseulddesnin 87  wuawhn
Professional Course 87 Credits

Usenausmienguiznmmelull

1) nquvIUeAy TASeu 45 vidgin
Compulsory Courses a5 Credits

2) nguivden Wiseuliidesndn 42 viuein
Elective Courses 42 Credits

2.1 ngxiwLeniden 30 videin
Major Elective Courses 30 Credits

2.2 nguimenuaulaniziu 12 wmheda
Specialization Courses 12 Credits

A. nuIATIEnUsEaUN SN TINW/aunafnen 3 nuenn
Professional Internship 3 Credits

3. RUINIYNADNLES 6 RUIWAA
Free Electives 6 Credits

n. nuadvAneialy Tiseuliidosnin 24 wieiin fil

General Education Program: Students are required to complete no less than 24 credits as follows.

ngNAYIUIAUIEY TSeu 12 miwhe

Compulsory courses group: Students are required to complete 12 credits.

10



S

Course Code

GECRRU101

GECRRU102

GECRRU103

GECRRU104

nguIYNARNEYY

Fodw

Course Title
wsusalulagfdiia

Digital Technology Trends
M3¥ANIsAINIAII9NISRY
Financial Stability Management
walllowaniey

Smart Citizen

Mwengugals

Lit Up English

Tmseulidaenin 12 niein

U280
C(T-P-A)
3(3-0-6)
3(3-0-6)

3(3-0-6)

3(3-0-6)

Elective courses group: Students are required to complete less than 12 credits

SREIY

Course Code

GECRRU201

GECRRU202

GECRRUZ203

GECRRU204

GECRRUZ205

GECRRU206

GECRRU207

GECRRU208

GECRRU209

GECRRUZ210

GECRRUZ211

GECRRUZ212

Fodw

Course Title
NVNNEIRAITEN

Law Survivor

2870998

Smart Science Literacy
Wselunan?

Stargaze with Me
AUsznaunisilelilyadivia
New Entrepreneur in Digital Age
Hiudo

Media Literacy

satlondal

Artistic Taste
TusIINas19ETIA

Creative Culture
\Teesn8Ane

Chiang Rai Studies
DONLUUIN

Love Design
Uguneuavinedle

First Aid

M lngludinlsyariu
Thai in Daily Life

FMeuaz ausTIuausiang
Know the Language and Culture of the Dragon Land

Mi28nn

C(T-P-A)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

11



SV GRLE

Course Code

GECRRUZ213

GECRRUZ214

GECRRUZ215

GECRRUZ216

GECRRU217

GECRRU218

GECRRUZ219

GECRRU220

GECRRU221

GECRRUZ222

GECRRU223

GECRRU224

GECRRU225

GECRRU226

GECRRU227

GECRRUZ228

GECRRUZ229

Fodw

Course Title
INWAY TSI TUMAULINTY

Know the Language and Culture of the Sakura Land
SN LA TRIUSTIULAURLT

Know the Language and Culture of the Kimchi Land
wimassEviaienle

Amazing Thailand

nsidudrtudia

Be My Guest

LEURLIAINISUSANS

Charm of Service

\iemenlsa

Tourism Therapy

nuiiedie

Games for Life
LVBIMUTUAKEATUNFUNINRAE ALY
Brand Ownership of Health and Beauty Products
TUUNUINTT ANUWNLT

Recreation and Camping

WHUTITI0

Life Map

auBiileiaudin

Meditation for Life Development

1T IMNTUIFIAY

Social Etiquette
guamAsmisayulnsuagnsuumdlng
Healthy with Thai Herbs and Medicine
Aauznslaain

Art of Living

Aansurenadugin

The Science of Leadership

SuaITen

How to Survive

Usurieanuenade wWasudinlvants

Feng Shui Adjustment for Enhancement Life Prosperity

MU28nn

C(T-P-A)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

12



. BUINIVILANL Professional Courses

1) ngudvIdeAy Thseu 45 wiqein

Compulsory Courses 45 Credits
IREIY Fodw wUWwNA
Course Code Course Title C(T-P-A)

TOHI1001 Arafifasduesgnamnsuuinisuasnsviesfienssduunnd  3(3-0-6)
Fundamentals of Global Service and Tourism Industry

TOHI1002 3n3nen1susmsdmsunisvieaiien 3(3-0-6)
Service Psychology for Tourism

TOHI1003 MsiauyAaNA e MTUYAAINTANSYIDATIEA 3(2-2-5)
Personality Development for Tourism Personnel

TOHI1004 fiFnansuagnineInsnisviesilen 3(3-0-6)
Geography and Tourism Resources

TOHI1005 WgAnIsunviosfeadnuTnusssy 3(3-0-6)
Intercultural Tourist Behavior

TOHI1006 M3dnn1sesdnsuazmsdinnsninensuyuddmiunsvieaiion  3(3-0-6)
Organization and Human Resource Management for Tourism

TOHI1007 ﬂ%aﬁﬁsuu,azﬂgwmaiuqmmmsim/iauﬁm 3(3-0-6)
Ethics and Laws in Tourism Industry

TOHI1008 M5dAnNsNITviauTien 3(3-0-6)
Tourism Management

TOHIL009 NMseanRdTaLien1TeTle 3(2-2-5)
Digital Marketing for Tourism

TOHI1010 M3Rukagn sty Tdmiugsiansviesilen 3(2-2-5)
Finance and Accounting for Tourism Business

TOHI1011 mau’%mﬁﬂmﬁﬂqmazmmLﬁmé’mmwiam,ﬁm 3(3-0-6)
Crisis and Risk Management in Tourism

TOHI1012 Mssimuegedsdulugnamnssunisieiien 3(3-0-6)
Sustainable Development in Tourism Industry

TOHI1013 uIEJ‘U’]EJLL@%LLN‘IJWGNU']?]’]?V]IENLﬁﬂ?@&j’]ﬂéjﬂgu 3(3-0-6)
Sustainable Tourism Policy and Planning

TOHI1014 ﬂﬂﬁﬂmimaﬂuﬁﬂaznaumiﬁﬁﬁ%ﬁmLﬁaammma 3(2-2-5)
Entrepreneurship Management for International Tourism Business

TOHI1015 Winnssuiiienisvieaidien 3(2-2-5)

Innovation for Tourism

13



2) NguIYLALN Thseulidesndy 42 wilseia
Elective Courses 42 Credits

L =1 A a a 1 a A v 1 ::gl/ U [ ! 1 a
HnAnwideniseuainseInly 2 NQHITILEBN faralull sauiulidesnin 42 widein

Students are required to complete courses from the following two elective course

groups, with a total of not less than 42 credits.

2.1 ngudvaniaen 30 wdein
Major Elective Courses 30 Credits
IREIYT ¥

Course Code Course Title
TOHI2101 luduaznsdnn1shanssuiLay
MICE and Event Management
TOHI2102 gsnan1sUu
Airline Business
TOHI2103 gsiavesiiszdniilenisvieaiie
Souvenir Business for Tourism
TOHI2104 MANTAUNULAZAITUIHITIANITLSINTY
Hotel Operations and Management
TOHI2105 A159AN1SAITUTNITAIUNIN
Front Office Management
TOHI2106 N159ANITUWUTIU
Housekeeping Management
TOHI2107 MSAEUUE UM THaZIATaRY
Food and Beverage Operations
TOHI2108 nsvieadtrluaygimaguilug
Tourism in the Greater Mekong Subregion
TOHI2109 waviasdulne
Charming Thainess
TOHI2110 52AJ8U3838emensvieadien
Tourism Research Methodology
TOHI2111 Ms¥nnsdedsausaulatifion1svioniien
Social Media Management for Tourism
TOHI2112 sfaqmeAduaziiiien

Tourist Guide and Tour Leader

“u28nn

C(T-P-A)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

14



WAV Foiwn
Course Code Course Title
TOHI2113 nsAfiunisviesdisnnipawy
Tourism Fieldtrip
TOHI2114 mwilvesiienisieansdmsunisviedien
Communicative Thai for Tourism
TOHI2115 mMwduiiensdoansdmsunisvieadien
Communicative Chinese for Tourism
TOHI2116 Awduiionsdoasdmiunsvioadien
Communicative Japanese for Tourism

2.2 nguivianuaulaanizinu 12 wieha
Specialization Courses 12 Credits
Unfnwndennguiviiieainguinenianuaulannizau loun

U280

C(T-P-A)
3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

Students are required to select only one specialization course group according to

their area of interest, as follows:

(1) nzjuaﬂﬂmwwéf’mqwmw Wellness Specialization Courses

SRAYN Fodw
Course Code Course Title
TOHI2201 miviaﬂl,ﬁm@ﬂqmmw
Wellness Tourism
TOHI2202 nsvieaifienauazUiniiloguan
Spa and Retreat Tourism
TOHI2203 mi‘viaﬂLﬁaaﬁj\‘immﬂﬁaqmmw
Healthy Gastronomy Tourism
TOHI2204 Tfunuinsiiienisvieadien

Recreation for Tourism

WUnA
C(T-P-A)
3(3-0-6)
3(2-2-5)

3(3-0-6)

3(2-2-5)

(2 ﬂ?juaﬂmawwﬁmmwé’agu Sustainability Specialization Courses

eI Fodw
Course Code Course Title
TOHI2205 NMsdan1suavioaiienatiadedu
Sustainable Destination Management
TOHI2206 nsvieafiondeinusssy
Cultural Tourism
TOHI2207 nsvisadfiondadie
Ecotourism
TOHI2208 nsdanistassnIsdmsunsvieuiienegededu

Project Management for Sustainable Tourism

“ulena
C(T-P-A)
3(2-2-5)
3(3-0-6)

3(2-2-5)

3(2-2-5)

15



A. nuNIBENUsTAUNISAIA U TN
Professional Internship Courses
I3

SHEIY

Course Code Course Title
TOHI3000 MsigusAAU TR mTuN1sYiDaen

Practical Learning in Tourism
TOHI3001 NSENUSEAUNITANTITNEINSUNISVIDNAL

Professional Internship in Tourism

4. LNV NABNLES

Free Elective Courses

6 BUBNA

3 BUYNR
3 Credits

6 Credits

U0

C(T-P-A)
1(150)

2(450)

Irind@nwndeniseuainmednindeaeulundngasseaulSyynsveswminedy
1WA TEe1e Aligriusedn e souudaglilisednimmualnsey

Students are required to select courses offered in the undergraduate curriculum

of Rajabhat Universities that do not duplicate courses they have previously taken and are

not compulsory courses.

2. HUN1SANE

Study Plan
Insfnendl 1 anamsinendi 1
Year 1 Semester 1
NUINIY B G a3 wigfn | ngef | UHUR Anwnding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Anwvhll | GECRRU102 | msdmnisamusiunsmianisidu 3 3 0 6
(UsAv) Financial Stability
Management
ﬁﬂ‘iﬂ’]ﬂlj’ﬂﬂ GECRRU103 | waiiladdaasey 3 3 0 6
(U3AU) Smart Citizen
fnwwhly | GECRRU104 | anwndangugails 3 3 0 6
(Uspu) Lit Up English
Anwwhly | GECRRU215 | wimassdvioadienlng 3 3 0 6
(iden) Amazing Thailand
Jadu | TOHIL001 | avuideskuvosgmanvnssy 3 3 0 6
Compulsory Uinsuarnsvieafidseau
Courses UTUIYR
Fundamentals of Global
Service and Tourism Industry

16




Yn1sAned 1 Aanasene® 1

Year 1 Semester 1

NIV BV GO Ho3un wiagfn | ngef | UHUR Anwding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
IR TOHI1002 | 39 INEINITUINITAMTUNNT 3 3 0 6
Compulsory viouiien
Courses Service Psychology for
Tourism
374 Total 18 18 0 36
Srurutalay/dunnsi Total hours per week 54
Imsfinendi 1 amansinendi 2
Year 1 Semester 2
NNV SWHIY Fa3 miigin | nqul | UHUA Anweag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
fAnwwhly | GECRRUZ224 | insemnisidndsny 3 3 0 6
(1@en) Social Etiquette
Anwhly | GECRRU216 | masliudndhuiia 3 3 0 6
(1@en) Be My Guest
Anwhly | GECRRU217 | wauiustenisudnis 3 3 0 6
(16on) Charm of Service
eAu | TOHIL003 | MsWaunyadnamadmsy 3 2 2 5
Compulsory yAaININNTiBdTen
Courses Personality Development
for Tourism Personnel
ey | TOMIL005 | wonssudivioadeadu 3 3 0 6
Compulsory TUUSTT
Courses Intercultural Tourist Behavior
LAV TOHI1006 | N1STANITOIANTUAZNITIANT 3 3 0 6
Compulsory ninenmyuddmiumvieudie;
Courses Organization and Human
Resource Management for
Tourism
394 Total 18 17 2 35
Srurutaluy/duanik Total hours per week 54
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Year 1 Semester 3 (Summer)

Unsfinwil 1 nalGeun 3 (naga3au)

NUINIY WY do3un wiaghn | e | UHUA Anwding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Fdafu | TOHIL008 | nsdmnisnisvieadien 3 3 0 6
Compulsory Tourism Management
Courses
Ay nden TOHI2101 | luduazni1sdnnisnanssuiiiee 3 3 0 6
Elective MICE and Event Management
Courses
dwuden | TOHI2102 | gsian1su 3 3 0 6
Elective Airline Business
Courses
374 Total 9 9 0 18
Srurutaluy/dUnii Total hours per week 27
Ynsfnwfi 2 manisfnendi 1
Year 2 Semester 1
NNV WAV o3 midghin | ngef | UHUR Anweag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Anwhly | GECRRU101 | msudnaluladAdia 3 3 0 6
(T9Av) Digital Technology Trends
ey | TOHI1004 | piimansuazninensnis 3 3 0 6
Compulsory Vioaudien
Courses Geography and Tourism
Resources
A1U9AU TOHI1009 | Asmanadaviasiionns 3 2 2 5
Compulsory viouiien
Courses Digital Marketing for
Tourism
LAV TOHI1010 | NMsRUkazn1TUYTE MU 3 2 2 5
Compulsory gsfansvioaiien
Courses Financial and Accounting
for Tourism Business
PLAVALELT TOHIL015 | uimnssusiionsvieaidien 3 2 2 5
Compulsory Innovation for Tourism
Courses
A NAeN TOHI2103 | g3Ravesiiszdniilonts 3 2 2 5
viouiien
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Yn1sAned 2 nan1sAned 1

Year 2 Semester 1

NUINIY BV GO Ha3un wiaghn | ngef | UHUA Anweing
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Elective Souvenir Business for
Courses Tourism
374 Total 18 14 8 32
Sruaudalue/duanii Total hours per week 54
YnsAnwd 2 manisAned 2
Year 2 Semester 2
NUINIY BV GO da3un wiaghn | ngef | UHUA Anwding
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
Fdsdu | TOHIL007 | a3esssusasnguunglu 3 3 0 6
Compulsory Qmammamiauﬁm
Courses Ethics and Laws in Tourism
Industry
AU | TOHIT011 | N1SUSMTINNTINgALALAINY 3 3 0 6
Compulsory Aesdunsvieaiien
Courses Crisis and Risk Management in
Tourism
ey | TOHIL012 | mswamnegnadsduly 3 3 0 6
Compulsory 9AEVNITUNNTYIDATIEN
Courses Sustainable Development in
Tourism Industry
AU | TOHIT013 | UlgUBLAZLNURRIUING 3 3 0 6
Compulsory vioufieegndaiy
Courses Sustainable Tourism Policy
and Planning
Jden | TOHI2104 | N19ALdUuIULaZNISUIIT 3 3 0 6
Elective RRPICRITEST
Courses Hotel Operations and
Management
uden | TOHI2107 | A19a1LTUIUATUDINITIAY 3 2 2 5
Elective \A3 9961 4 Food and Beverage
Courses Operations
374 Total 18 17 2 35
sruaudalue/duanii Total hours per week 54
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Unsfinwil 2 nalGeun 3 (naga3au)

Year 2 Semester 3 (Summer)

NIV WY Ho3un wiaghn | nqef | UHUA Anwding
Subject group Course Course title Credits | Theory | Practice AUEDY
Code Self study
AnUsvaunisel | TOHI3000 | mMsiseuimauddadmiunis 1 0 150 0
TN viouiien
Professional Practical Learning in
Internship Tourism
394 Total 150 0
Srurutalay/dunnsi Total hours per week 150
Yn1sAnedl 3 mmaGeud 1
Year 3 Semester 1
(ﬂéuaﬂﬁLQWﬂzﬁﬂuQ%ﬂﬂw* Wellness Specialization Courses) %38
WINIYY | SAEIV Ha3n wiaghn | ngef | UHUR Anweiag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
N | TOHI2105 | NM159ANISNITUSANTEIUNRTA 3 2 2 5
Elective Front Office Management
Courses
A uden | TOHI2106 | nsdansavu 3 2 2 5
Elective Housekeeping
Courses Management
Awidon* | TOHI2201 | mevieaiflsudsguam 3 3 0 6
Elective Wellness Tourism
Courses
Fyden* | TOHI2202 | msvieadisnaluaztivn 3 2 2 5
Elective Lﬁ@ﬁjmmw
Courses Spa and Retreat Tourism
Fynden* | TOHI2203 | msvieadisndemnsiie 3 3 0 6
Elective A4UNN
Courses Healthy Gastronomy
Tourism
Jyudon* | TOHI2204 | Hunumsiienisviesiien 3 2 2 5
Elective Recreation for Tourism
Courses
374 Total 18 14 8 32
Srurutaluy/duansd Total hours per week 54
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Yn1sAned 3 aaseun 1

Year 3 Semester 1

(nguIvUaNIZAIUANEIBU* Sustainability Specialization Courses)

NNV | SREIV a3 wiaghn | ngef | UHUR Anwding
Subject Course Course title Credits | Theory | Practice FULDY
group Code Self study
Juden | TOHI2105 | A159ANISAISUSANTAIUNTA 3 2 2 5
Elective Front Office Management
Courses
Auden | TOHI2106 | n1sinnshavnu 3 2 2 5
Elective Housekeeping Management
Courses
Fnden* | TOHI2205 | nsdan1suva avieawii eregng 3 2 2 5
Elective &b
Courses Sustainable Destination
Management
Fgnden* | TOHI2206 | mMsvieafiendeimusssy 3 3 0 6
Elective Cultural Tourism
Courses
Fynden* | TOHI2207 | msvieadisndailig 3 2 2 5
Elective Ecotourism
Courses
uden* | TOHI2208 | n1sdnnsiAsenIsdnsunig 3 2 2 5
Elective vioufienegdady
Courses Project Management for
Sustainable Tourism
374 Total 18 13 10 31
Srurutalay/dunnsi Total hours per week 54
* dnfAnwnnaudetdennguiviienauieinuanuaulavenues
* Each student is required to choose only one course group based on their interests.
YnsAnendi 3 naBeud 2
Year 3 Semester 2
wuAY | SWERY Ha3un wiagin | Ngu UuR Anwding
Subject Course Course title Credits Theory | Practice AULDY
group Code Self study
Judefu | TOHIT014 | n1sdmnisasilu 3 2 2 5
Compulsory fUseneumsgsiavioudien
Courses UIUNYIR Entrepreneurship

Management for
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Un1sAnwd 3 aaSeun 2

Year 3 Semester 2

wuAIYY | SWERY Ha3un wiaghin | Nge UuR Anwding
Subject Course Course title Credits Theory | Practice AULDY
group Code Self study
International Tourism
Business
Jidon | TOHI2108 | msvieaiienlusyniningy 3 3 0 6
Elective ‘13?1%&
Courses Tourism in the Greater
Mekong Subregion
Foues (1) | TOHI2109 | tasiaaandulne 3 3 0 6
Free Charming Thainess
Elective (1)
Fynden | TOHI2110 | szdeuisidenmenisviouiien 3 2 2 5
Elective Tourism Research
Courses Methodology
Fynden | TOHI2113 | nssdunsvieadien 3 2 2 5
Elective A1AFUIU
Courses Tourism Fieldtrip
Fuas (2) | TOHI2111 | nsdansiedenusaulatiile 3 2 2 5
Free Msvieadien
Elective (2) Social Media Management
for Tourism
374 Total 18 14 8 32
Sruautaluy/dUanii Total hours per week 54
Imsdnundi 3 maeud 3 (nAgg3ou)
Year 3 Semester 3 (Summer)
NNV WAV o3 midgin | nqef | U{UR Anweag
Subject Course Course title Credits | Theory | Practice AULDY
group Code Self study
N TOHI3001 | nsEnUszaunisalivndin 2 0 450 0
Uszaunsal dwsunisvieadien
AN Professional Internship in
Professional Tourism
Internship
374 Total 2 0 450 0
sruaudalue/duanii Total hours per week 450
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